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2011-2012 Course Description

Course Name: (COMTECH700) COMMUNICATIONS TECHNOLOGY (Pre-U)
Instructor:
Mr. Christian Auclair
Course Content
This course examines communications systems and design and production processes in the areas of electronic, live, recorded, and graphic communications. Students will create, manage, and distribute complex electronic, graphic, recorded, or audio-visual projects independently and in project teams with a focus on marketing an original business concept. Students will also explore the impact of communications technology on society and the environment. This Communications Technology course is designed for university preparation and follows the Ontario Ministry of Education’s Grade 12, pre-university course TGJ4M. 

Students entering this class will develop a formal business plan centered upon an original, yet realistic business concept. The business plan will serve as a backbone for the subsequent units in the course that cover media analysis and marketing theory, and the deployment of a marketing strategy using various media to create promotional resources that include branding materials, print ads, radio spots, T.V. commercials and e-commerce applications (e.g. websites). It should be noted that the software covered within this course is not the primary focus, but merely a tool that is used for developing a product that reflects the learning process (i.e., the student’s ability to analyze, think critically, and synthesize researched information and theory into a real world application).

Upon successful completion of the course, students will understand the connections between the abstracts of various economic and marketing theories and their real world application. More specifically, students will have a firm grasp of the processes involved in planning a business, as well as designing and producing communications technology media for marketing purposes, and will have developed a broad variety of skills that will allow them to effectively and efficiently use computer technology to accomplish the said tasks.

Subject Mastery and Skills:

Students will acquire a thorough knowledge and an in-depth understanding of:

· The use of Microsoft Word and Microsoft Excel in the preparation of a formal business plan that includes demographic research, financial data and projections, a business model, marketing strategies, and a timeline for implementation

· the use of Powerpoint to create a presentation that is designed to promote one’s business with potential investors , banks, venture capitalists and other partners who could help launch the business. 

· The use of various graphics applications, such as Adobe Illustrator and Adobe Photoshop, in the creation of branding materials and print ads.

· The use of audio editing software to create audio compositions for radio-based advertising.

· The use of Final-Cut Pro in filming and editing video-based commercial ads.

· The use of Adobe Dreamweaver to incorporate text, animation, graphics and video, to produce media-rich websites designed for e-commerce applications.

Cognitive Skills:

Students will be expected to demonstrate competencies in the following areas:

Written

· develop a production plan for a project from its conception to its completion;
· prepare pre-production outlines that synthesize brainstorming ideas in a coherent and creative manner; 

· use word-processing tools to produce properly formatted documents that meet appropriate style sheet conventions (e.g., MLA).

Reading

· conduct research using scholarly resources;

· research and apply critical knowledge from appropriate sources according to the task at hand (e.g., developing a business plan suited to the selected industry.); 

· Compare a variety of sources from different viewpoints.

Oral

· Present one’s marketing strategy to the class, accompanied by a Powerpoint slideshow, and subsequently defending one’s approach during a question and answer period;
· Listen actively to other students’ presentations and preparing higher-order, thought provoking questions.
Critical Thinking

· design and plan solutions to problems both individually and as members of a team;
· select and safely use the appropriate technologies and resources to solve problems in electronic, live, recorded, or graphic communications technology;
· use mathematics and language skills and apply scientific principles to design and set up communications systems and production processes for electronic, live, recorded, or graphic communications projects.;
· Formulate thought-provoking and innovative marketing strategies that are consistent from one communications technology medium to another;

· Express ideas in a concise and meaning​ful manner by combining various media elements in a coherent fashion that facilitates comprehension (i.e., application of planning in producing actual communications material such as print ads, radio ads, websites, etc.).

Affective Skills

Students will be encouraged to:

Responsibility

· be well-organized and thorough in planning out production details that will achieve professional results;

· Accept accountability for choices and actions, be punctual, complete assign​ments, make up missed work, and function effectively as part of a team on projects, presentations and other endeavors. 

Respect and Tolerance

· Demonstrate diplomacy in presenting opposing views whilst working within a team;

· Demonstrate a willingness to consider others arguments and re-assess one’s own views when called for;

· Demonstrate sensitivity and empathy when interacting with others.

Curiosity

· Explore advanced ideas and concepts that go beyond the fundamentals covered in class;

· Strive for personal levels of excellence in their work;

· Demonstrate a genuine interest in getting to know their classmates and hear their ideas. 

Student Evaluation:
The distribution of marks will be based upon hands-on assignments, active participation and major projects. Most often, the projects are student defined, and as such, provide individuals with opportunities to set their own objectives and assume more responsibility for their own learning. All communications technology projects are evaluated according to rubrics that are broken down into five main areas of assessment; Effort/participation (work ethic, collaboration, etc.), pre-production (brainstorming, outlines, storyboards, scripts, etc.), production (technical knowledge, sets/scenes, recording, organization), post-production (video/audio/image editing, software fluency, organization) and Final production (aesthetics, content). The weighting of grades will be distributed according to the following types of projects/assignments:

Short Assignments (individual)
20%


Major Projects (individual)
50%

Collaboration


15%

Materials

Adobe Premiere
Adobe After Effects
Adobe Illustrator

Adobe Photoshop 

Microsoft PowerPoint
Microsoft Word
Audacity (audio) 
Internet Connectivity

LCC Style Guide
Adobe Dreamweaver

Students will be expected to bring their own headphones and microphone for audio work, and to purchase videotapes for video projects.

To The Student

The content of this course is broad and is taught from a student-centered perspective with a heavy emphasis on independent learning. As such, you will be taught a sufficient level of fundamental skills upon which you will be expected to expand to deeper levels of proficiency. In this regard, you will receive facilitative support in helping you reach your own learning objectives.

Exit Competencies

Successful completion of this course will be based upon the mastery of the following skills.

	· Expresses ideas in a concise and meaning​ful manner by combining various media elements in a coherent fashion that facilitates comprehension
	· Is well-organized and thorough in planning out production details that will achieve professional results.
	· Is able to articulate what makes a particular website, piece of audio, video or film effective for its target audience

	
	
	

	· Is able to use the appropriate tools in an effective manner to produce high quality web pages, audio and video productions
	· Demonstrates initiative and a genuine interest in intellectual growth, and is able to achieve in an independent manner, using a wide variety of resources.
	· Accepts accountability for choices and actions, is punctual, completes assign​ments, makes up missed work, and functions effectively as part of a team on projects, presentations and other endeavours


UNITS OF STUDY

INTERIM I  (Fall Term)

Using Communications Technology In Developing And

Marketing A Business

1. BUSINESS CONCEPTUALIZATION (1 Week): Students are expected to conduct research on an industry that interests them. Consequently, they must propose a product or service, or a non-profit service programme that they intend to develop. Wherever possible, students are encouraged to get involved in real organizations (i.e., volunteer their services and work with an actual business or organization).

2. RESEARCH & DEVELOPMENT OF A BUSINESS PLAN (3 Weeks): Students prepare a thorough, well-researched 10-12 page business plan. Their business plan must take into consideration some basic micro-economic and macro-economic principles discussed in class, incorporate an appropriate business model, seek out funding programs, provide financial projections, include demographic analysis of targeted market, and include other elements relevant to promoting a new business. TOOLS/SOFTWARE APPLICATIONS: Students will use on-line, scholarly resources to conduct their initial research, and use Microsoft Word and Microsoft Excel fluently (i.e., proper pagination, tables, graphs, etc.) in the preparation of their business plan. APA conventions will be explored in relation to writing term papers.

3. MARKETING THEORY & STRATEGY: Students will explore marketing theory within the context of media and communications, human perception and social psychology, as a basis for developing an effective marketing campaign during the applied phase of this course.

4. PRESENTATION: Students will prepare sales presentations using Powerpoint to effectively communicate the business and marketing strategy to other students in the class.
TERM I (Winter Term)

Communications Technology Marketing Media (10-12 Weeks)
5. BRANDING: Visual arts principles as they apply to commercialism will be explored as students develop a corporate identity. In this first phase of visual arts, students will be primarily working upon a succinct representation of their corporate identity through the creation of an original logo. TOOLS/SOFTWARE APPLICATIONS: Students will become familiar with vector-based imaging tools by using Adobe Illustrator to develop their corporate logo.

6. PRINT ADVERTISING: Further exploration of the visual arts within the realm of marketing will be pursued. Based upon an analysis of demographic data, a psychological evaluation of the targeted market, and issues relating to human perception and effective communication, students will be expected to develop an effective print-ad campaign. Various marketing principles will be explored and students will be required to select and justify an approach that they feel will engage their targeted clientele. A number of principles in human visual perception and motivation will be explored. SOFTWARE APPLICATIONS: Students will be required to develop significant proficiency in bitmap imaging using Adobe Photoshop in combination with vector-based tools. Certain aspects of basic digital photography and lighting will also be covered.

TERM II (Spring Term)

Communications Technology In Radio, Video and the Internet (6-7 Weeks)
7. AUDIO AND VIDEO ADVERTISING: Contrasting the visually static nature of print mediums, audio and video provide a more dynamic medium for richer presentations. Once again, issues in human perception and motivation will be explored as they relate to auditory and episodic processing, and their effective application in communications and marketing. During this phase of the course, students will be expected to create a 30 second radio spot, and then complement the auditory component with dynamic video to create a 30 second television commercial. TOOLS/SOFTWARE APPLICATIONS:  Radio ads will be created using Audacity and Video commercials will be created using Adobe Premiere and/or Final Cut Pro.

8. E-MARKETING:  Combining all of the principles covered over the course of the year, students will be expected to create on-line communications tools by producing e-commerce sites that use graphics, text, animation, audio and video, that appeal to a wide range of learning styles. The combined elements of multimedia must be presented in a coherent manner (i.e., the various media used complement each other). Students will also be taught effective strategies for promoting their websites and marketing their company on-line. TOOLS/SOFTWARE APPLICATIONS: students will explore fundamental HTML programming scripts, and proceed to use HTML editors (i.e., Adobe Dreamweaver).

